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Study satisfaction with using Fitness First services.

The Mall Bangkhae Bangkok Province
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Abstract

The purpose of this research was to study the quality of service that affects satisfaction
in using the Fitness First exercise center, The Mall Bang Khae branch. Using the form of
quantitative research, that is, studying the quality of service in all 5 areas that affect
satisfaction using 50 questionnaires, consisting of 30 males, representing 60% percent, and 20
females, representing a hundred percent. 40% each found that the service quality level in
terms of convenience received from the service was equal to 4.16, at a good level. In terms
of service coordination, the value was 3.98, at a good level. The trust aspect was equal to
4.18, at a good level. In terms of care and attention, the value was 4.02, at a good level. And
the reliability aspect was equal to 4, which is at a good level. Therefore, Fitness First exercise
centers should find different approaches or strategies to use in development. Providing

services to make consumers more satisfied.

Keywords: service quality, satisfaction, fitness
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